we simplify
the Internet

TIME IS OF THE ESSENCE:

Gaining and Maintaining a
Competitive Advantage with



Time is of the Essence: é‘iWSl

Gaining and Maintaining a Competitive Advantage with Social Media

Introduction
' e # ! [ A} $
LA} % & LA} !
! ! & L )
%%* # ) LA} e (
*
+ & LA} » e
strategic & '
( )
) ) " )
) ) )
+ ) + / ! 0 )
1
! ! 12 ! 1(
3 1 I +
4 56 P

7 849 ) o

7 :;9 direct impact on their purchasing decision

7 -9 / 3

7 <:9

7 89
+ expect companies

4 = > 1$ 6 16 )

7 479 interact ""

7 789 better served ' '

7 <9 ol solve their problems

7 :09 solicit feedback

7 <:;9 new ways b



Time is of the Essence: %&WSI

Gaining and Maintaining a Competitive Advantage with Social Media

+ [}
% )$ %) 5A) 3 6
( (B ] / (B ] ! B ! E L]
6 . IC M

social Networking Site Users in Select Countries,
September 2007 & September 2008 (% of Internet

users)
September September

2007 2008
Canada 83.9% 86.5%
Brazil 76.0% 85.3%
UK 78.7% 78.4%
Mexico 67.3% 73.0%
Spain 63.9% 70.7%
us 65.8% 70.2%
Australia 56.5% &67.5%
Germany 45.9% 65.5%
Italy 53.0% 62.2%
Netherlands 55.7% 61.3%
Russian Federation 36.3% 60.7%
India 50.9% £0.3%
France 51.4% 59.1%
South Korea 52.3% 58.3%
Japan 56.4% 55.7%
China 44.7% 50.3%
Taiwan 48.1% 42.9%

Note: ages 15+, home and work locations; excludes traffic from public
computers such as Internet cafes and access from mobile phones and
PDAs

Source: comScore World Metrix as cited in press release, November 19,
2008

099701 www.eMarketer.com

Defining Social Media
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New Business Signed in First Two Months
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1. Research First. , . ""."" »
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How Important Are These Services to Your
Business?

Company Blog
Stumblelpon
Flickr

Digs
YouTube
MySpace 9
Facebook
Deficious 384

FriendFeed

Twitber
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4. Get Your Hands Dirty. +
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5. Think of Social Media as Vertical Search Engines. §
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The Methodology Behind Social Media Optimisation
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What to Look for in the Services of a Social Media Consultant

Metrics Reporting
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7 Affordability: !
7 Customisation: &
7 Pre-sales support: " 3

7 Personal service: | " )" ) )

7 Follow-up:
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Glossary of Social Media Terms
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